LEXINGTON BOOKS

/:-— 1-800-462-6420 + www.LexingtonBooks.com

New Series in Communications

SERIES EDITOR: GARY C. WOODWARD

Lexington Studies in Contemporary Rbhetoric is a series of thought-provoking and
accessible analyses of the uses of language and media from the middle of the
Twentieth Century to the present. This list specifically includes books that
examine how modern discourse is constructed and communicated in our
distracted times, focusing on specific settings such as health communication,
crisis communication, changing norms of interpersonal exchange, political
communication beyond the presidency, etiquettes of communication in the
digital age, celebrity as a rhetorical form, changing norms in “reality” and
narrative television, and altered patterns of address in computer mediated
discussion. Each book in the series should provide depth and clarity about
discourse more familiar than understood.

Gary C. Woodward is a Professor of Communication Studies at The College of
New Jersey. He is the author of The Rhetoric of Intention in Human Affairs, The Perfect
Response: Studies of the Rbhetorical Personality, Center Stage: Media and the Staging of
American Politics, The Idea of Identification, Perspectives on American Political Media, and
Persuasive Encounters: Case Studies in Constructive Confrontation. Woodward 1s co-
author (with Robert E. Denton, Jtr.) of Political Conmunication in America, Third
Edition and Persuasion and Influence in American Life, Seventh Edition.

If you are interested in submutting a proposal, please contact

Gary C. Woodward at woodward@tenj.edn.
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PROPOSAL GUIDELINES

To submit a manuscript for consideration by Lexington Books, please send:

a prospectus (see below for details)
a detailed table of contents

one or two sample chapters

your curriculum vitae
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If you are proposing a contributed volume, please include titles, affiliations, and brief resumes for each of the
contributors.

The prospectus should include:

1.

A description of the book, describing the core themes, arguments, issues, goals, and/or topics of
the work, what makes it unique, what questions it seeks to answer, and why you are qualified to write
it. (2-5 pages)

A description of your target audience (undergraduate or graduate students? scholars?
professionals?).

An analysis of competing or similar books (including publishers and dates), indicating distinctive
and original elements of your project that set it apart from these other works.

A list of courses in which your book might be used as a text or supplementary text, indicating the
course level at which this book may be used.

An indication of whether any part of your manuscript has been published previously, and if it is a
doctoral dissertation, what changes you are proposing to prepare it for publication.

The length of the manuscript either as a word count or a page count (12-point type on double-
spaced 8 1/2" by 11" pages). Will there be figures, tables, or other non-text material, and, if so,
approximately how many? If the text is not complete, please still estimate its final length, not
including the non-text material.

If the manuscript is not complete, an estimation of when it will be finished. Is there a particular
date by which you hope the book will be published (due to a historical anniversary, conference, etc.?
The names of four to seven respected scholars in your field with whom you have no personal or
professional relationship. Include their titles, affiliations, e-mail addresses, and/or mailing addresses.
An indication of whether the manuscript is under consideration by other publishers.

Please do not send your entire manuscript.
An acquisitions editor will contact you to request additional materials.



